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With a lower-case “‘e,”’ an examiner is a 
doctor. Or a lawyer. Or a nightmare to 
college students. Take the initial letter 
from the upper case, and the word identi- 
fies a newspaper. 


With a lower-case “‘c,” the friendly abbre- 
viation for Coca-Cola changes its meaning 
completely. Coke—with a capital “‘C” 
means Coca-Cola and nothing else. That’s 
why we ask you to use the upper-case 
initial when you have occasion to mention 
it in your columns. 


There’s another reason, too, besides 
clarity. Coke and Coca-Cola are our 
registered trade-marks, and good practice 
requires the owner of a trade-mark to 
protect it diligently. That’s why the capital 
“C” is important to us—as important as 
a capital initial for the name of your 
publication. 


Coke =Coca-Cola 


Both are registered trade-marks which 
distinguish the same thing: the 
product of The Coca-Cola Company. 


THE COCA-COLA COMPANY 


examiner is a medico 
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Sexauer New IPA Head 


Convention Ends Successful Year 


Holding its 36th annual convention in 
Des Moines April 12, 13 and 14, the 
Iowa Press association reviewed the 
events of a year of highly successful 
cooperative enterprise and made plans 
for the future. 

Attendance at the annual banquet was 
550, marking the high point of the pro- 
gram, at which master editor-publisher 
awards were made to Duane Dewel of 
the Algona Advance, David Sutherland 
Sr. of the Montezuma Republican and 
James W. Wilson of the Carroll Daily 
Times Herald. 

Under a rearrangement of the tra- 
ditional order of the program, officers 
were elected Friday forenoon. Carl Sex- 
auer, Ogden Reporter, was elected presi- 
dent; Ralph Shannon, Washington Jour- 
nal, vice-president; S$. E. Tennant, Col- 
fax Tribune, recording secretary, and 
John Burrows, Belle Plaine Union, treas- 
urer. New directors elected were Gordon 
Aasgaard, Lake Mills Graphic, and Les 
Hull, Waukon newspapers. R. P. Strauch, 
Elgin Echo, was not a candidate for re- 
election to the board after serving a 
three-year term. 

Social features of the program includ- 
ed the traditional buffet dinner by West- 
ern Newspaper union Thursday evening 
and the IPA open house, also the Friday 
noon ladies’ luncheon by the Des Moines 
convention bureau and the annual ban- 
quet by courtesy of the Greater Des 
Moines committee. 


N.E.A. Heap SPEAKS 

Cliff Kaynor, publisher of the Ellens- 
burg, Wash., Daily Record and president 
of the National Editorial association, 
opening the Friday morning — session, 
gave a foretaste of the trip which edi- 
tors will take through Alaska next June, 
following the summer convention of the 


JUNE, 1951 


national organization. He also spoke of 
the rededication of American editors to 
the principles of our government at Ply- 
mouth Rock last summer and said the 
new Plymouth compact had been placed 
on the walls of a shrine in that historic 
spot. 

“We cannot have liberty and freedom 
unless we work and fight for them con- 
stantly,” Kaynor declared. “As long as 
we have a free press we shall have no 
dictators.” 

In his “legislative report,” Doa Reid, 
managing director of the Iowa Press as- 
sociation, spoke encouragingly of the bills 
passed in the legislative session. But, he 
warned, there were also attacks on such 
matters as the publication of council 
proceedings and school board proceed- 
ings, which indicated that the mainte- 
nance of important public relations by 
the newspapers was necessary. 

He urged the publication of news 
stories referring to published proceed- 
ings. He said publishers should take pains 
to print these notices on time. They 
should not use more lines than necessary, 
even for the sake of tabulating, because 
tabulation is not required. He also urged 
that billings for the same publication by 
different papers should be identical if 
possible. 

“Avoid blanket criticism of the as- 
sembly,” he urged. “Remember that leg- 
islators are pretty capable people and 
probably are doing as well as vou could 
have done.” 


How To INCREASE CIRCULATION 

“How to increase circulation” was the 
topic of Floyd Hockenhull, publisher of 
Circulation Management. He pointed out 
that publications such as the Des Moines 
Register and the Detroit Free Press 
could run profitably on their circulation 
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revenue, even without advertising. The 
Reader's Digest, he pointed out, makes 
all of its huge profits from circulation. 

“Yet you can sell your papers far more 
easily than they,” he observed, “be- 
cause you have home readers; people 
read your newspapers first.” 

The four basic essentials for profitable 
circulation, he said, are: 1) A good news- 
paper. 2) A high enough subscription 
rate. 3) The methods you use. 4) Sell, 
sell, sell. No product sells itself. 

Papers can be sold either by mail or by 
personal selling, but mail subscriptions 
are renewed much easier. A list of non- 
subscribers, he said, is just like a gold 
mine. And a list of non-subscribers can 
be made up by a bright high school girl 
using a phone book. The main thing is to 
get at it, and for this purpose he urged 
publishers to mark the calendar for six 
months in advance with days on which 
to mail promotion. 

He outlined the qualities of a good 
series of promotion letters, including 
friendly tone, plenty of time and the 
“goodbye letter.” More people will 
open an envelope which has a splash of 
red, it has been discovered. Letters 
should be. made easy to read, and pic- 
tures can be used to advantage. The 
order form is the heart of the selling ef- 
fort. Pink is an ideal color for an order 
form. Canary envelopes will get more 
subscriptions than blue ones. Running 
part of the letter in red is effective. The 
opening and closing paragraphs are 
especially important. 


READERS CAN SELL SuBs 

The papers own readers, especially 
boys and girls, make good subscription 
solicitors. They will work better for 
prizes than for money. The La Porte, 
Ind., Herald Argus has been giving a trip 
to W ashington for the last 25 years. 
Children are now making the trip whose 
fathers and mothers made the trip a 
generation ago. The trip need not be to 
Washington, however, Hockenhull point- 
ed out, but can be to the state fair or 
elsewhere. 

The president’s annual report, the re- 
port of the necrology committee and 
the nomination and election of officers, 
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as reported elsewhere in this issue of 
Tue Iowa Pus iisHer, closed the morn- 
ing session. 

Mayor Chambers of Des Moines greet- 
ed the publishers at the noon luncheon, 
and the awards to newspaper contest 
winners were presented by Carl Sexauer 
of the Ogden Reporter, vice-president of 
the association. 


NATIONAL ADVERTISING 

“What’s ahead in national advertis- 
ing,” was discussed by I. H. Mackenzie, 
of Detroit, media director of the J. W. 
Thompson company. “The hometown 
newspaper is the number one medium 
for automobile advertising,” he declared. 
This is because the home newspaper is 
read in the prospect’s market. 

The Ford company has an advertising 
program on three levels: 1) Broad nat- 
ional coverage. 2) Cooperative coverage 
on the local level, with more than 6,400 
dealers ee and a record kept 
on each. 3) The Ford dealer advertising 
fund, which is entirely dealer money, ad- 
ministered in 33 districts. This is at the 
local level. 

The year 1950 was the biggest year 
of production in the automobile industry, 
the speaker said. There will continue to 
be a definite need for sales and adver- 
tising effort. The first half of this year 
may be the largest in history. 

Even with the most unfavorable ef- 
fects likely from the defense prepara- 
tions, he thought there still would be a 
need for advertising at least on the cur- 
rent scale. But in competition with other 
media, he warned it would be necessary 
for the country newspapers to work close- 
ly with their national organizations to 
promote the local medium. 


xk 
Small Weekly Clinic 


Do it the easy way! 

This was the keynote of a talk by 
Henry Africa, lecturer at the SUI school 
of journalism, before the small weekly 
clinic. He discussed mechanical prob- 
lems faced by publishers of small week- 
lies. R. P. Strauch, Elgin Echo, presided 
over the session. 


Africa explained his 


“easy way” by 
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citing as an example the automatic press. 
Too many printers, he believes, have 
trouble with such presses because they 
fail to consider the press as two sep- 
arate machines—a press and a feeder. 
Trouble with automatics can be mini- 
mized if the pressman will keep this 
“two machine” idea in mind. 

Once a job has been made ready, bear 
in mind that so far the attention has 
been centered on the press mechanism 
just as on an open-fed press. The next 
logical step is to spend as much time 
as necessary to get the feeder operating 
properly without printing the — stock. 
Once the feeder is set up, a run of 50 
or 100 blank sheets will demonstrate 


that the feeder IS operating as it should. 
Following this step, the pressman can 
then devote complete attention to how 
the job is inking and printing. 


AVOIDING SPOILAGE 

Spoilage on automatics builds up 
when the job is made ready, the feeder 
started up and then the pressman_be- 
comes involved in trying to watch print- 
ing quality and adjustment of the feed- 
er at the same time. Accomplishing the 
same end result in two easy steps is the 
“easy way” according to Africa—and it’s 
more efficient. 

Africa cited another tip for saving 
time and energy. Make up a scrap book 
of all tabular jobs that go through the 
machines. Keep the book handy to the 
operator. Then, when that statement or 
proceeding comes in, all the operator 
needs to do is thumb to the sample of 
the job, remove it from the book, and 
he has a guide for style. Perhaps the 
scrap book sample should have the 
spacing marked up—just in case of a 
change in operators. 

Such a scrapbook will save steps and 
hours of time: Another copy of the scrap- 
book might be kept in the office with 
notations about the amount of single, 
double or triple priced matter as a simple 
check on year to year method of figuring 
price. A slip-up in not charging enough 
for the job can be costly in printing 
legal matter. 

The perennial discussion of type high 
vs. shell casting came in for lively dis- 
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cussion. Africa said that if the printer 
would try shell casting, he should make 
sure to do the following things: have the 
mat thoroughly dry, heat his metal to a 
higher temperature than for his usual 
type-high casts and cast fast to prevent 
the box from cooling. He cautioned 
against attempting to change to shell un- 
less the shop is equipped for it with a 
good base system. 

OrHeER Tips 

Other practical tips on the back shop 
offered by Africa were: 

Change to 22% pica measure for set- 
ting two-column ads. This change will 
cut time in assembling ads. 

Have a make-up dump above the 
stone with an adequate supply of leads, 
slugs and rule in readily available 
lengths. Keep column rule in multiple- 
column widths rather than random 
lengths. 

Make it a point to eliminate press cor- 
rections for they use up valuable time at 
a critical period in the work week. Print- 
ers should read hand set or Ludlow 
heads as they are composed. 

If the back shop is to be a neat, clean 
and efficient workshop, the boss in the 
front office must set the pace. His desk 
should be orderly and free from litter. 

Clean copy is a necessity if the back 
shop is to maintain peak production. 

Small ads sold on a long-term basis 
can grow into large, productive accounts 
later. 

If the boss wants to reward a worker 
for a good job well done, he should pay 
off in good hard cash, rather than mer- 


chandise. 
x 

Large Weekly Clinic 

The large weekly clinic was conducted 
by J. C. Moore of the Winterset Madi- 
sonian, the first speaker being Prof. 
Leslie G. Moeller, head of the school of 
journalism at Iowa City. His topic was 
“Newspaper Production Costs.” On the 
basis of questions previously circulated 
and answers received by mail, Moeller 
led a rapid fire discussion from the floor, 
which produced numerous suggestions. 

Hints offered for more efficient head 
writing included: Simplify decks. Have 
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Governor Beardsley signs Senate File 
110, the penalty clause bill. The new law 
provides that any public official who 
willfully fails to make publication of 
any legal notice required by law, is guilty 
of a misdemeanor and shall be punished 
by a fine of not more than $100, or by 
not more than 30 days in the county 
jail. 

Watching him sign, left to right, are: 
Senator Paul McCarville, Fort Dodge, 
senate sponsor of the bill; Rep. Bob Bur- 
rows, co-publisher of the Belle Plaine 
Union; Willard Archie, publisher of the 
Shenandoah Evening Sentinel; Rep. Kay 
Metz, former publisher of the Lamoni 


Chronicle; Senator G. E. Whitehead, 
publisher, Perry Daily Chief; Rep. Jacob 
Van Zwol, house sponsor of the bill and 
former publisher of the Paullina Times, 
and Don Reid, managing director of the 
Iowa Press association. 

Also, while the Iowa Press association 
was in convention, the governor's sign- 
ing of House Files 350 and 351 was 
announced. These bills establish the legal 
rate in Iowa at 15 cents for the first 


insertion of any notice or proceedings, 


and 10 cents for subsequent insertions, 
using the standard line of 8 point, two 
inches in width, as a base. 


front office people who can operate the 
Ludlow. Write heads at the same time 
as the story. Use flush left heads. Group 
headlines from many stories on one sheet 
of paper. Watch the unit count. Count 
the units on a typewriter. 

For facilitating correspondence: Give 
a bonus to correspondents whose copy 
comes in early. Train high school students 
to bring in news tips. Send letters to 
news sources introducing new staff mem- 
bers. Tell them the kind of news you 
want. Ask clubs to send in stories. Have 
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clubs telephone in their news. Make more 
use of feature stories. Use the informa- 
tion service from the colleges. Use num- 
erous features and feature pictures. 
Several newspapers reported on their 
use of the Fairchild Scan-a-Graver. One 
was using the 65 screen and another 
the 85. The effect of the stroblight on 
print and cut quality was noticed. One 
estimate of 15 cents a column inch for 
the cost of cuts was given. The necessity 
for a good base was emphasized. The 
Belle Plaine Union reported 29 Scan-a- 
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Governor Beardsley Signs Penalty Clause, Legal Rate Bills 
=. 


Graver pictures in one issue. The use of 
various kinds of copy for the Scan-a- 
Graver for illustrating advertisements was 
indicated. 

Moeller pointed out that style books 
were available both from the State Uni- 
versity of Iowa and from Iowa State 
college. 

ADVERTISING HINTS 

Under hints for advertising were the 
following: Use of rough layouts and lay- 
outs on plain paper rather than on ruled 
forms, as not so likely to raise questions 
of cost. Sale of booster page advertising 
on a permanent contract basis, so that 
advertisers continue unless they give 
notice. 

At Independence the chamber of com- 
merce handles a cooperative page once 
a month, and collects the bills. This runs 
for a year. A monthly church page on 
a continuing cooperative basis also was 
reported. Use of the Casey system of 
prepared advertising was reported on, 
the charges being based on circulation. 

A chamber of commerce Easter egg 
hunt was a successful device. Each store 
hides five eggs; each store has a number 


on the eggs for that store; a dime apiece 
is paid for eggs found by children. In- 
stead of a forced combination, one pub- 
lisher said he sold the first paper and 


gave the second free. “Santa Claus in 
April” was a prize system, with prizes 
displayed in store windows. Information 
on county bar association advertising 
can be obtained from the bar association 
at Webster City. The system provides 12 
ads a year. “Peanut Day” is profitable, 
with as many as 2,500 or 2,700 people 
registering, and it helps other businesses. 
The giving of tear sheets was discussed 
and a liberal policy was indicated as a 
builder of good will. 
PROMOTING ‘CIRCULATION 

To promote circulation a free year’s 
subscription was one suggestion, with 
one dollar off for the three-year price. 
On the other hand, a short term sub- 
scription, such as $1.50 for a_ three 
months’ subscription of a $4 paper, also 
was suggested. For income tax purposes 
proceeds can be allocated to the years 
covered by the subscriptions. Several 
methods of putting out renewal re- 
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minders were suggested, and discussion 
indicated a need for being well inform- 
ed about postal regulations in this regard. 
One device was a double post card, of 
which the return was made out as a 
check. 

As an economy for job work it was 
reported that one publisher kept as much 
as four tons of job work standing, to 
await repeat orders. 


Under business methods several forms 
of job ledger envelopes were discussed, 
including some similar to Porte system 
envelopes. The billing of classifieds on 
post cards was said to be acceptable to 
the post office if mailed on the day of 
publication, when it would be considered 
an invoice. Or it can be mailed as an 
accommodation charge. One system of 
keeping classified records was to make 
out the original order with a carbon copy, 
one going to the operator and the other 
being kept in the business office. 


In the mechanical department careful 
work over layouts is a money saver. One 
shop keeps a storage cabinet for border. 
A mirror to watch the folder was a device 
in one crowded shop, and a mirror to 
watch the back of the duplex in another. 


TRADE AREA STUDY 

A report of the Osage retail trade area 
analysis was made by David Day, as- 
sociate of the bureau of business and 
economic research of the college of 
commerce of the State University of 
Iowa. The study was based on_ inter- 
views with 319 families, chosen so as to 
be representative of the whole county. 
Questions were based on their place of 
purchase of various commodities, such as 
groceries, women’s coats, farm machinery 
and men’s suits; also on services such as 
watch and clock repairing, medical and 
legal service and motion pictures. Alto- 
gether. there were 25 items of porchene 
and service. 


Results of the study were shown graph- 
ically in maps, which were projected on 
a screen, and the total situation and also 
the situation in regard to each com- 
modity or service was discernible at a 
glance. This was offered as the distinc- 
tive aspect of the system, replacing de- 
pendence on columns of figures. 
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The trade areas for the various ser- 
vices, including daily and weekly news- 
papers, were clearly mapped. The effect 
of a good business in bringing people 
into town was plainly noticed, indicating 
the interdependence among businesses. 

The Osage study was offered as a 
norm for studies that can be made in 
other towns, as the result of previous 
studies and experiments with — similar 


methods. 
Daily Newspaper Clinic 


Citing a growing tendency of public 
officials to suppress information, Hedo 
Zacherle, Des Moines Register and Tri- 
bune, urged enactment of an Iowa law 
requiring that all public records and 
meetings, except executive sessions of the 
state legislature, be made accessible to 
the press. He spoke at the daily news- 
paper clinic: 

He would amend section 4 of the Iowa 
code providing for construction of stat- 
utes in order to provide this barrier to 
suppression of news, he said. 

The clinic’s topic, “Trends on Suppres- 
sion of News,” drew 20 editors and pub- 
lishers. R. RR. -Jackson of the Spencer 
Daily Reporter, who was to share the 
program with Zacherle, did not attend. 
Willard C. Archie, Shenandoah Sentinel, 
and James W. Wilson, Carroll Times- 
Herald, took turns presiding. 

After Mr. Zacherle’s presentation, Joe 
Lepo of the Spencer Times rose to dis- 
cuss the “Spencer incident” which at- 
tracted nationwide attention. The Spen- 
cer council passed a resolution requiring 
that papers report only what was in the 
minutes, Lepo said. He regretted that the 
matter, which was local in nature in his 
view, had stirred so much “bad _publici- 
ty” for Spencer. He declared that the 
matter had been ironed out by subse- 
quent action of the council. 


CoMBATING SUPPRESSION 

Deemer Lee of the Estherville Daily 
News told how his paper combats “exec- 
utive sessions.” 

“We use the word secret in referring 
to such sessions, to attach the proper 
stigma to them,” he said. He added that 
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this is an effective way to protest execu- 
tive sessions. 

Zacherle covered many angles of sup- 
pression of news, citing that some things 
are not open for inspection, such as in- 
come tax returns, minutes of grand jury 
sessions and insane and orphanage pro- 
ceedings. Petitions and original notice in 
law suits are not privileged matter, he 
added. 

Paul G. Norris, Jr., editor of the Mar- 
shalltown Times-Republican, told of prob- 
lems arising from coverage of accidents 
and school board meetings. 


xk * 
Legal Printing 


The usual clinic on legal publication 
problems was held by Sherman Need- 
ham, state printer. The point most stress- 
ed was that matter must be set in the 
prescribed form to make it eligible for 
the legal rate. The sample given for 
each type of publication in the state 
manual should be followed, he said. It 
was pointed out also that the new rate 
for board proceedings does not go into 
effect until April 1, 1952. 


AT THE BANQUET 

The evening banquet was by courtesy 
of the Greater Des Moines committee, 
following a tradition of many years stand- 
ing. Governor Beardsley was among the 
notable guests presented. 

As an introduction to his presentation 
of master editor-publisher awards, a trib- 
ute to La Prensa was suggested by Prof. 
Leslie G. Moeller of the State Univer- 
sity of Iowa. 

“For a moment the fight is lost,” he 
said. “The day will come again when 
the light will shine in darkest Argen- 
tina.” 

Speaker of the evening was C. N. 
Kimball, president of the Midwest Re- 
search institute of Kansas City, which 
was established Jan. 1, 1945, to exploit 
the natural resources of this area. It is 
intended to serve Nebraska, Missouri, 
Iowa, Arkansas, Kansas and Oklahoma. 

“The acceleration of our civilization is 
due to scientific research,” Dr. Kimball 
declared. But the fields of knowledge 
have expanded to such vast proportions 
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that it is no longer possible for the in- 
dividual researcher to make progress. 


GarreET INVENTOR FINISHED 

“The day of the garret inventor is fin- 
ished,” the speaker said. “Fifty-six thous- 
and men worked on the atomic bomb.” 

There is 60 per cent more scientific 
news published now than in 1940, Dr. 
Kimball said. Two billion dollars were 
spent on research last year. There is a 
direct parallel between the list of the 
15 best investment opportunities among 
American corporations and the 15 which 
have spent the most on research. 

Among spectacular applications of re- 
search to modern life, the speaker men- 
tioned the possibility of using atomic 
energy to pump water for irrigation; the 
startling use of isotopes for research in 
medicine and industry; electronic com- 
puters for use in insurance and for se- 
lective quality control; weather predic- 
tion perhaps a season in advance; radar 
detection of storms; the use of ultra- 
sonics to wash clothes, disperse fog, 
age whiskey; oil prospecting from the air; 
shoran for blind bombing and mapping; 
air travel at a thousand miles an hour. 

Research already has done much for 
Iowa in the realm of agriculture, notably 
in the development of hybrid corn and 
the increase in the use of soy beans. But 
Iowa has developed also in industry, to 
the point where it more than balances 
agriculture. 

The Midwest Research institute un- 
dertakes investigations for small com- 
panies as well as large, and among other 
things will undertake to give assistance 
to small companies for war contracts. 


kk 
Advertising Problems 


In his Saturday morning breakfast 
topic, “Dirth of the Salesman,” Henry 
Allen, sales representative of the Minne- 
sota Editorial association, introduced a 
word not found in the dictionary. This 
seemed to be a part of the pleasant but 
forceful ribbing he gave the publishers 
because they had no interest, as he said, 
in making any money. His main thesis 
was that it is practically impossible to 
get any response from publishers to in- 
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quiries which would result in their re- 
ceiving national advertising. 

What the salesman for the country 
press has to sell is not rate structure nor 
circulation, the speaker declared, but 
readership. Everybody reads every word 
in the weekly newspaper. 

“We can outsell any other medium,” 
he declared. “We reach more points of 
sale than any other medium.” 


The apparent lack of desire of the 
publishers to make money in the weekly 
field was demonstrated, he said, by their 
failure to send checking copies and to 
run ads as ordered. It was logical, he 
declared, to send checking copies first 
of any mailing, but it was often the ex- 
cuse of publishers that when it came to 
checking copies they did not have any 
left. 

“You would be amazed at how little 
is required to get an ad into your paper,” 
he said., About all that was necessary, 
would be to run it right side up, legibly 
and on the date ordered. 


No SERVICE 


In his discussion, “Why the Weekly 
Press Fails to Get Its Share of National 
Advertising,” Albert E. Pacini of the 
Melamed-Hobbs, Inc., agency of Minne- 
apolis, elaborated the same theme. He 
said the magazines had learned to offer 
service to advertisers, and he read a long 
list of such services, asking publishers to 
recognize that the newspapers had not 
done anything of the sort. Sometimes the 
answer to a very simple question will 
enable an agency to place an advertise- 
ment with a newspaper, but it is difficult 
to get the answer. 

He suggested that Iowa newspapers 
provide a budget for research into mar- 
ket data. He said some bright journalism 
student could make a study of what 
Iowa has to offer, that this could be 
made available to Don Reid and through 
him to the 100 largest agencies, and 
that these agencies had control of ex- 
pending 90 per cent of all advertising 
dollars. 

He said he watched regularly for the 
annual market survey of the Appleton, 
Wis., Post-Crescent, because it had 
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proved to represent a sort of “average 
man” of marketing situations. 

He advocated getting the standard list 
of advertising agencies ($75 a year), 
which contains all information about 
agencies and their clients and contracts. 
The speaker also challenged publishers 
by asking them how much advertising 
they got direct in fields like cosmetics, 
household equipment, wearing apparel, 
industrial materials, insurance, jewelry, 
and farm equipment. He suggested that 
there was much advertising to be ob- 
tained for the asking, if the publisher 
would answer such questions as who is 
the dealer and how much is sold? 

He urged publishers to remember that 
the newspaper is in competition with 
radio, and that television is now com- 
ing up. 

THe MANPOWER PROBLEM 


“Manpower Shortage in the Printing 
Industry and What is Being Done About 
It,” was the topic of Paul J. Ocken of 
Minneapolis, general manager of Graphic 
Arts Industry. This organization serves a 
seven-state area outside the metropolitan 
districts. 

The shortage of manpower, he ex- 
plained, is due primarily to two causes: 
The call of men into the service, and 
the impact of inflation. These causes, 
however, are not experienced equally by 
all parts of the industry. The printing 
industry, he said, is a good deal like 
the baseball system, with major leagues 
and classes AA, A, B, C and D. Most 
firms, he said, are in class D in their 
ability to pay high wages, with short 
hours and social security. These assets 
have been wrapped up in collective bar- 
gaining contracts with scales of $2.50 to 
$2.90 an hour. There has been a 35 hour 
week for 16 years in the Twin Cities, he 
said. 

There is an average of 14.7 employees 
per employing unit in the printing busi- 
ness, he said. It is a highly competitive 
and thriving business. 


How to Brat Ir 


Three things management can do to 
combat manpower shortage, in the 
speaker’s opinion, were: 
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1. Try to give the best possible work- 
ing conditions. Provide lockers, clean 
towels and soap, pay the best possible 


wages. 


2. Familiarize yourself with the pro- 
cedure for writing an appeal for defer- 
ment of men called into the service. 
This means becoming acquainted with 
the dictionary of government occupa- 
tional titles. 


3. Do everything to sell the idea of 
entering the printing trade as a good 
career to high school graduates and 
others in the community. 


The speaker advised that the industry 
must reappraise wage standards and 
working conditions. The larger towns pull 
from the small towns and the small 
towns are at the end of the line. One of 
the most practical things, he said, that 
could be done in the smaller towns, was 
to give young people a head start through 
training at the state university or in other 
channels. 


At a meeting of the Iowa Press Adver- 
tising association following adjournment 
of the main convention, it was announc- 
ed that gross billing of the association 
for the year had been $275,262.72. This 
was in comparison with $38,000 in 1946. 
Officers elected for the advertising as- 
sociation were the same as the officers 
of the Iowa Press association. 


EWSPAPER SERVICE 


80 Madison Ave., New York 16, N. Y. 


weans PLUS BUSINESS ror vou) 


Beverly O. Eyre, Representative 


For Competent and 
Honest Service It’s 


214 National Loan Building 
Moorhead, Minnesota 
If You Want to Sell 
or Buy a Newspaper 
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From New IPA President 


Wartime Problems Call for Planning 


By Carl Sexauer 


While only a year ago we were in 
the post-war period headed for nor- 
malcy, as Paul Smith so aptly stated it 
last year, today the Iowa Press associa- 
tion membership finds itself confronted 
with, shall we say, new wartime prob- 
lems. With all of us facing priorities 
and other wartime regulations and short- 
ages, it behooves us to do a lot of plan- 
ning for the future. Your association 
officers are cognizant of this fact, just 
as you individual newspapermen are. 

Plans for the future are in the hands 
of your board of directors who study 
the needs of the group and individual 
publishers from every angle before mak- 
ing any major changes. Our observation 
in the past as a member of the board 
leads us to feel that the IPA will con- 
tinue to improve its service program to 
member papers and at the same time 
expand its advertising service in the 
future. Plans are now underway for 
bringing a mechanical clinic to the west- 
ern part of the state for those who can- 
not attend the clinic at Iowa City. 
More details later in the bulletin. 

The program of having our directors 
and officers visit with the individual 
members in their shops will be con- 
tinued this year, and we know that all 
of us enjoy these friendly visits with the 
members and are looking forward to 
more and more of such visits. 

The short course at Iowa State col- 
lege in Ames is another feature that all 
publishers should attend. District meet- 
ings are becoming more and more im- 
portant and programs are being en- 
larged at each district session to bring 
the small town publisher many worth- 
while, money-saving and money-making 
ideas. Attendance at these sessions as 
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well as neighboring state and area meet- 
ings indicate that you are interested in 
visiting with your fellow publishers and 
exchanging ideas. 
THANKS TO LEGISLATORS 

I also urge all the members to send 
a word of thanks and appreciation to 


CARL SEXAUER 
the boys down in the legislature who 
helped in getting the new legal rate 
bills made into law. Such men as Glenn 
Whitehead in the senate, Theodore 
Klemesrud of Thompson, Tom Prey of 
Neola, Bob Burrows of Belle Plaine, 
Mores Crosiey of Coggon, and former 
publishers Kay Metz of Lamoni, Jacob 
Van Zwol of Paullina and Frank Koch 
of West Bend should not be forgotten 
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for their fine work during the last ses- 
sion. Our legislative committee compos- 
ed of Guy Lucas, Duane Dewel and 
Art Walling, who laid out the pro- 
gram, should not be forgotten whenever 
you meet them. 

Many publishers in the years past have 
voiced their opinions about what the 
IPA program could do for them in- 
dividually. No doubt many of our col- 
leagues have some pet peeve or idea 
they feel would do the trick, which we 
would like to have you present to the 
board. This is your invitation to do just 
that. Simply drop a letter to the central 
office or any officer with whatever idea 
you feel might be of benefit to the en- 
tire group. We assure you that each let- 
ter will be given the most careful con- 
sideration at board meetings. Let’s hear 
from you often. 
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New Prexy Started Early 


In Newspaper Business 

Carl Sexauer, elected IPA president 
for the coming year at the association’s 
April convention, has literally been in 
the newspaper business all his life. 

Carl, who. was born at Wabasha, 
Minn., Dec. 13, 1894, first tasted print- 
ers ink as a lad of six or seven when 
his grandfather took him to the Foun- 
tain City, Wis., weekly newspaper shop 
located across the street from Grandpa 
Sexauer’s home. Here the faulty deliv- 


ery of an old time Hoe folio press kept 
the young lad busy trying to straighten 
out the papers. Later when in his own 
experience static proved too much for 
the printer-to-be, this first visit was re- 
called vividly. 

Then in 1905 when Carl was only 9, 
his father, Emil Sexauer, bought a week- 
ly German paper at Lincoln, Ill. At this 
time Iowa’s former state treasurer, John 
Grimes, operated the daily News-Herald, 
one of the three daily publications in 
the city. Carl was initiated as a print- 
ers devil, and the aid of a wooden box 
was needed to reach the case, as he was 
learning it. Later when a little older, 
he kicked a jobber as he fed press, until 
the installation of a fine 3 hp. electric 
motor hooked up to the 500 volt direct 
current line of the city street car com- 
pany, provided a more positive and 
steadier power. 

As a freshman in high school he was 
given the position of business manager 
of the Railsplitter, and he received his 
first selling experience. Although the 
magazine was printed in his dad’s com- 
petitor’s shop, he was soon sold on the 
idea of newspapering as his life’s work. 
After graduating from high school he 
became a partner in the firm of Emil 
Sexauer & Son, and for three years -he 
worked on the German weekly which 
later was converted to the English lang- 
uage. Competition was mighty keen in 
those days, with three daily papers and 
one weekly serving the field at Lincoln, 


printing and bindery orders. 


CHAINED TO YOUR DESK? 


Let the Franklin Printing Catalog take over that 
time consuming estimating job. Designed for in- 
stant reference, it provides accurate values for all 


Write for 60-day FREE TRIAL 


PORTE PUBLISHING COMPANY 


P. O. BOX 143. SALT LAKE CITY 5, UTAH 
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Ill. An interesting note is that Lincoln, 
Ill., is the only town in the world named 
for the great emancipator with his per- 
mission. Abe Lincoln surveyed the origi- 
nal city and christened the same by 
breaking a watermelon over the hitch- 
ing post on the new square. 


Comers TO OGDEN 

From 1924 to 1927 he worked on a 
number of daily papers in Illinois. Then 
in the spring of 1928 he bought the 
Perry Press and Jamaica Journal and 
combined them. The Perry Journal-Press 
was operated by him until July 1935 
when he and Harry T. Green traded 
newspapers and he moved to Ogden. 
His new paper, The Ogden Reporter, 
was then a small six column reaching 
for a new depression low. A few years 
later the paper was enlarged to a stand- 
ard eight column, eight page size, with 
many changes. The installation of a 
small engraving plant, larger press fa- 
cilities, and modern type dress found 
the publisher enjoying the full support 
of the merchants in his community. 
The subscription list trebled, and _ rates 
were increased to pay for the better 
service given. 

The Sexauer family includes three 
children and Mrs. Sexauer. Joanne is the 
youngest and plans on taking a part in 
the plant’s operation as Carlyle, the eld- 
er son, is already doing. Norman, who 
is attending college, helps them when 
home on vacation. 

Sexauer has been active in IPA 
circles for many years having served as 
treasurer from 1941 to 1944 and as a 
director during the intervening years. 
He probably has attended as many dis- 
trict meetings as any other Iowa pub- 
lisher. He is a past president of the Inter- 
State Press group, and has served in the 
early Iowa-Nebraska meetings. His at- 
tendance at the National ,Editorial as- 
sociation’s annual meetings since 1939 
is taken for granted. 

At present he is serving as Republi- 
can county chairman and for the past 
16 years has headed the West Boone 
County Red Cross chapter. After serv- 
ing as president of the Ogden Lions 
club, he has been the club's secretary- 
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treasurer for the past 14 years. At this 
time he is chairman of the building 
committee which is supervising the erec- 
tion of a new $150,000 Zion Lutheran 
church at Ogden. 

His hobby finds him busy with a 
movie camera and a 35-mm. still camera 
taking colored pictures of the scenic 
spots visited in his travels, with Mrs. 
Sexauer. 


Newspaper Week Slogan 
For 1951: ‘Your Newspaper 
Lights the Way to Freedom’ 


“Your Newspaper Lights the Way to 
Freedom,” used as National Newspaper 
week slogan years ago when the ob- 
servance was first made an annual af- 
fair, will again be used in this year of 
crisis, 1951. 


The committee in charge of the in- 
dustry’s own country-wide public rela- 
tions program hopes the slogan will be 
made permanent, endowing the annual 
occasion with a desirable continuity. 
They also hope its use will encourage 
year-round promotion of the basic ser- 
vices rendered by a free press according 
to Scott Greenwood, chairman. Green- 
wood is manager of the Nebraska Press 
association. 


Work will begin immediately on pre- 
paration of kits which will be available 
to newspapers all over the country about 
two months in advance of Newspaper 
week, Oct. 1-8. The kits, designed as an 
aid to publishers preparing their indi- 
vidual observance, will emphasize News- 
paper week 1951 as a time of rededica- 
tion to the principles embodied in the 
slogan. 


3 

Again this year Metro ‘Newspaper 
service artists have been asked to pre- 
pare the 1951 Newspaper week emblem, 
based on the slogan and in accordance 
with the specifications set forth by the 
committee. The emblem will be made 
available by Metro without charge to 
newspapers everywhere. 
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Carl Sexauer, Ogden Reporter President 
Ralph E. Shannon, Washington Evening 
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John R. Burrows, Belle Plaine Union 
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Board of Directors: John R. Burrows, Belle 
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ED’S EDS: Anything for a Dollar? 


Some people seem to think a news- 
paperman would do anything for a dol- 
lar. But Henry Allen of the Minnesota 
Editorial association spent a_ pleasant 
hour ribbing Iowa publishers at the Iowa 
Press association meeting because they 
wouldn’t do anything for a dollar. Judg- 
ing from his experience with Minnesota 
publishers, he said, they were not inter- 
ested in making money and could scarce- 
ly be induced to place a check mark on 
a piece of paper for the sake of getting 
some national advertising. 

In a way this was refreshing to hear, 
because it was so different from most 
attacks on the newspaper profession. 
Most criticisms are like that of Henry 
Beetle Hough before the Greater Week- 
lies associates in New York. He said mass 
circulations, by their distortions and sen- 
sationalism, are deforming public think- 
ing and destroying the very basis on 
which circulation depends. Mr. Hough is 
a newspaperman himself, editor of the 
Vineyard Gazette in Edgartown, Mass., 
and so his accusation is particularly dis- 
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turbing. Furthermore, he commented 
that, although weekly papers are not 
guilty of these same nefarious practices, 
they are not necessarily more virtuous 
but are compelled to stick closer to the 
truth because they are in small towns. 

In the light of this, and although we 
think Mr. Allen exaggerated, it is re- 
freshing to glimpse his picture of the in- 
dependent country editor moving serene- 
ly ahead on his chosen course and ignor- 
ing the plea for a check mark to get 
national advertising unless it suits his 
convenience. 

Of course we do hear a report about 
double billing, where a publisher charges 
the national producer more than_ his 
share, and the local dealer less, by a 
manipulation of accounts. But it made a 
lot of Iowa editors pretty angry to be 
accused of, or even warned against, 


such dealing. 


These discussions all make one wonder 
what people are in the newspaper busi- 
ness for anyway. Therefore it warms the 
heart to contemplate the annual custom 
of the Iowa clan, which assembles 550 
strong at its convention banquet to 
honor its chosen peers who have “worked 
hard, lived honorably, thought soundly, 
influenced unselfishly” and are thus en- 
titled to the highest honor in their pro- 
fession. 

Such, we affirm, is the conscious 
or unconscious ideal of most of us. There 
is also a recognized responsibility to 
maintain the paper for the community, 
to improve it as one goes along and to 
turn it over to a competent successor in 
better condition than when one found it. 

A succession from father to son seems 
particularly happy, but only a small pro- 
portion of the master editor-publishers 
came into possession through inheritance. 
And Les Moeller, in studying master edi- 
tor-publisher statistics, discovered: 

The 58 master editor-publishers thus 
far chosen have had 75 sons and 69 
daughters, an average of 1.29 sons and 
1.19 daughters. But, whereas the first 
29 had 48 sons and 39 daughters, the 
second 29 had only 27 sons and 30 
daughters. The rate of reproduction had 
dropped from 1.65 sons to 0.93, and 
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from 1.34 daughters to 1.03. There is 
still evidently an opportunity for bright 
young men from outside the newspaper 
families. 

As for idealism, most country pub- 
lishers would join editor Hough in dis- 
claiming any superiority of virtue over 
their city brothers. But many would say 
the strains, stresses and pressures of city 
newspapering were not for them. 

More power, then, to those idealists 
in the city field who are devoting their 
lives honestly and intently to fulfilling 
that prime purpose of the newspaper, to 
communicate to the human race what its 
members do, think and feel. 


If there is anything wrong with what 
we do, think and feel, the fault lies 
deeper than the newspapers; it lies with- 
in the fundamental nature of our civili- 
zation. Our civilization, according to 
Dr. Alexis Carrel, is the worst thing 
that could have happened to us. But that 
is another story. 


In Memory 


IPA Necrology Report 


Memories of 25 newspapermen and 
women of Iowa were honored by the 
adoption of the following necrology re- 
port at the April convention of the Iowa 
Press association: 

During the past year a number of per- 
sons who have served our profession in 
Iowa have gone to their last reward. 
Among them are: 

]. M. Gass, former publisher, Albia News 

Frep W. Hitt, publisher, Hamburg Re- 
porter, and past president, IPA 

Smit, fyrmer editor, Colfax Tri- 
bune and Clarence Sun 

F. O. Curistorrerson, former publish- 
er, Palmer Press 

Frep E. Cornisu, former publisher, 

Jesup Citizen Herald 
E. R. Moore, editor, Waterloo Courier 
Mrs. MERLE Fisu, wife of publisher, 

Marathon Republic 
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LeRoy A. WALLACE, associate editor, 
Council Bluffs Nonpareil 

Mrs. JoHN Grimes, wife of publisher, 
Osceola Sentinel and Tribune 

F. W. Buxton, publisher, Wheatland 
Gazette 

H. Z. Bascock, former publisher, Dumont 

Mrs. Rusy Hitt, mother former pub- 
lisher, Oxford Junction Mirror 

Mrs. J. M. Beck, wife of publisher, Cen- 
terville Iowegian 

WituiaM Roseserry, former publisher, 
Creston Daily Advertiser 

Mrs. Ciara Bowers, publisher, Alton 
Democrat 

Mrs. BeRTHA JOHNSON, mother of Park- 
ersburg Eclipse publisher and a_pio- 
neer woman printer-publisher 

F. H. McCase, former publisher, Logan 
Observer 

RAYMOND Conner, editor, Denison Re- 
view 

CiaupE CampBELL, publisher, Jewell 
Record 

Everett Hever, former publisher, An- 
thon Herald 

Mrs. E. E. Rotanp, wife former pub- 
lisher, Rockwell Tribune 

C. H. VANDER MEULEN, publisher, Sioux 
Center 

F. M. GranTHAM 

Rosert E. Green, Lone Tree Reporter 


Ropert M. Hansen, publisher, Wilton 
Junction Wilton Advocate, missing in 
action. 


Their friendly personalities and wise 
counsel will be missed in future meet- 
ings of the Iowa Press association and 
your committee on necrology desires that 
this association extends its sympathy and 
condolences to the surviving relatives and 
friends. 


Your committee recommends that fol- 
lowing the adoption of this report 
we rise and observe one moment of 
silence, in recognition to those listed in 
this report and any one who may have 
been unintentionally omitted. 


Mr. President, M. B. Crabbe, Eagle 
Grove; Alvin Smith, Alta; Les Hull, 
Waukon; Ed Stearns, Inwood, and Lew 
Kimer, Indianola, move the adoption of 
this report. 


15 


| 
; 
| 
fa 
} 
. 


LOOK at the features 
of the newly engineered 


WIDE RANGE MODEL 33 LINOTYPE! 


Ready to simplify maintenance and speed production of text and 
display composition, today’s Model 33 Linotype offers you the 
extra range and versatility that often makes the difference be- 
tween profit and loss on close-margin jobs. The Model 33’s extra- 
wide main magazines accommodate small text faces or giant 
display faces— making these machines the answer to the most strin- 
gent composing-room requirements. You can meet deadlines and 
cut ‘costs by routing advertising display, heads and text copy to 
your Model 33’s. Many weekly newspapers find that a single “33” 
fills all their needs for text and display composition. 

Check these new Wide Range Linotype features—then have a 
talk with your Linotype Production Engineer. You’ll agree the 


Model 33 is a practical answer to rising production costs! 


NEW MODEL 33 FEATURES 


@ Electromatic Safety System prevents 
magazines from being shifted until 
the distributor box, bar and channel 
entrances are cleared of matrices. 


Standard Swing-Out Keyboards 
swing out in eight seconds for easy 
inspection, cleaning and servicing. 


Improved Magazine Elevating Mech- 
anism makes shifting easier than 


ever ... no adjustments to check — 
The Model 33 single-distribu- no motors to service. 
tor Linotype is available with 
one to four wide 90- or wide 
72-channel magazines. 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn 5,u.Y, LINOTYPE 


Linotype Corona and Erbar Families 
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Dewel, Sutherland, Wilson 


Master Editor-Publishers Named 


Three names were added to the roll 
of Iowa master editor-publishers at the 
Iowa Press association convention April 
13, bringing the total to 58. This year’s 
recipients were: 

Duane E. Dewel, co-publisher of the 
Kossuth County Advance of Algona. 

David Sutherland, publisher of the 
Montezuma Republican. 

James W. Wilson, publisher of the 
Carroll Daily Times Herald. 

To each was awarded a plaque which 
stated, in words hallowed by 20 years 
of tradition, that the recipient had “work- 
ed hard, lived honorably, thought sound- 
ly, influenced unselfishly and is entitled 
to highest honor in his profession.” 

The plaques were presented at the 
Friday evening convention banquet by 
Prof. Leslie G. Moeller of the State Uni- 
versity of Iowa school of journalism, 
chairman this year of the committee on 
the award. 

Distributed as a souvenir of the oc- 
casion was the April issue of the Pal- 
impsest, magazine of the State Histori- 
cal Society of Iowa, which was devoted 
entirely to the master editor-publisher 
awards. Contents included a history of 
the award by Don Reid, “What Makes 
a Master Editor?” by Leslie G. Moeller 
aud sketches of the master editors by 
Luther Smith and Paul J. Mahaney, 
graduate students at the State University 
of Iowa. Pictures ‘of all 58 master editors 
also were included. 


Duane E. Dewel 

Duane E. Dewel was born March 6, 
1901 at Burt, Iowa, and moved to Algona 
soon afterward. He attended the public 
schools, and was graduated from Algona 
high school. After two years at the State 
University of Iowa, he transferred to 
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the University of Missouri and was 
graduated from the school of journalism 
in 1924. 

Dewel has been in partnership with 
his father, William C. Dewel, since that 


DUANE E. DEWEL 


time. They publish the Kossuth County 
Advance which is in its fiftieth year. 
For several years Dewel was the sec- 
retary of the Algona chamber of com- 
merce; he was also chairman of the Kos- 
suth county draft board for a time. He 
served as a Lt. Governor of Kiwanis in 
1939, and as Governor of the Iowa-Ne- 
braska district of Kiwanis in 1941 and 
again in 1942, as the governor-elect was 
called into service. He was member of 
the State Senate from 1944-1948, and 
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has been a member of the board of di- 
rectors of the Iowa Press association 
since 1947. He is currently the president 
of the Press Columnists of Iowa. 

Dewel is the father of two children, 
Marjorie, 21, and Bill, 15. His father 
was a winner of the Iowa master-editor 
publisher award in 1940. 


David Sutherland 


David Sutherland was born in Beat- 
rice, Nebr., Sept. 28, 1890, only son of 
Mr. and Mrs. David Sutherland, early 
residents of Grinnell. In 1893 they 
moved to Lake Charles, La., where in 
1896 the father passed away. The moth- 
er then returned to her former Grinnell 
home supporting herself and by 
employment in the Morrison Ricker globe 
factory. 


He graduated from Grinnell high 


school with the class of 1910 and at- 
tended Grinnell college for two and one- 
half years. Previous to entering high 
school he carried papers for the old Grin- 
nell Herald. After he left college he was 
employed on the Grinnell Herald for a 
time, later the Register of the same city. 


In 1917 he enlisted in the infantry 
as a private and was sent to Manila, P.I. 
He entered an officers training school 
and was commissioned a Ist lieutenant 
in the U. S. Infantry. Later he, with 
others, helped organize the Philippine 
national guard. 

On returning to the states he resumed 
his old job with the Herald under W. G. 
Ray and A. L. Frisbie. 

In 1921 Sutherland was married to 
the former Helen Jordan of Boone, Iowa; 
also in that year a partnership was form- 
ed with Ray & Frisbie and the Brooklyn 
Chronicle was purchased, Sutherland tak- 
ing charge. In July of 1923 the three men 
bought the Montezuma Republican from 
J. M. & Perry Grimes. Sutherland méved 
to Montezuma. In 1929 the interest of 
Ray and Frisbie was purchased, he sell- 
ing his share in the Chronicle, thus be- 
coming sole owner of the Republican. 


Throughout the years he has been be- 
hind all worthy projects for town, county 
and country. He is an advocate of good 
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government, helped with the soil con- 
servation project, good roads, new 
schools, a better water system, sales barn 
and a better community. He is a member 
of the Masonic, Knights of Pythias and 
Elk lodges, also of the American Legion 
and the Lions club. He helped found the 
Legion post at Grinnell, being their first 
adjutant. He has been Legion command- 
er eight times. During World War II he 
was one of the leaders in the Civilian 
Defense corps, which gained national 
prominence for work in bond raising, 


DAVID SUTHERLAND 


helping farmers with their crops and aid- 
ing service men. The Republican devoted 
much space to pictures and letters of ser- 
vice men. 


The Montezuma Republican establish- 
ed one of the first engraving plants and 
picture processing plants in the state 
among smaller towns. 


In 1946 a partnership was formed with 
the son David Sutherland Jr. on his re- 
turn from service with the marines. The 
son has been called back into service 
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with the rating of Ist Lieutenant, leav- 
ing on March 28. He has one daughter, 
Mary Jean Hutchinson, one granddaugh- 
ter and one grandson. 

The Republican has received two nat- 
ional honors, third place in the weekly 
class for picture presentation in 1949, 
and honorable mention in Newspaper 
Week contest in 1950. It has also been 
awarded first place in the state for pre- 
sentation of pictures in towns over 1,400 
and under 3,000 and was adjudged sec- 
ond place winner in 1950 for best weekly 
newspaper in the above class. 

In 1948 Sutherland’s picture was hung 
in the Grinnell hall of fame at Grinnell 
high school. 


James Wilson 


James Wilbur Wilson was born in 
Oskaloosa April 13, 1900, the son of 
S. W. and Florence Bryan Wilson. He 
attended Oskaloosa grade school and 
was graduated from Albia high school in 
1917. After attending Coe college for 
two years he worked two years in the 
office of the Albia Union-Republican, 
which was owned by his father. In the 
fall of 1920 he went to Colorado and 
worked as a pit boss in the coal mines 
and in the office of a mining engineer 
in Lafayette, Colo. 

Returning to Albia in the spring of 
1921 he worked on his father’s newspa- 
per until in the fall of 1923 he entered 
the University of Missouri school of 
journalism. As a student he worked in a 
job printing shop owned by Walter 
Ridgeway, then as printer, reporter and 
advertising salesman for the university 
daily newspaper. He was graduated with 
a Bachelor of Journalism degree in 1925. 

From 1925 to 1928 he was associate 
editor of the Union-Republican. In 1928 
he worked for a short time on the copy 
desk of the Des Moines Register and 
from June, 1828, until 1929 was adver- 
tising manager of the Newton Daily 
News. He became publisher and co-own- 
er of the Carroll Herald in 1929 and 
changed it from a weekly to a daily 
paper. In 1936 the mechanical depart- 
ments of the weekly Carroll Times and 
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JAMES WILSON 


the daily Herald were combined; the 
two newspapers merged into one daily 
newspaper in 1939. In 1944 Wilson 
bought James R. Rhodes’ interest and 
became sole owner of the Daily Times 
Herald. 


Active in community affairs and Re- 
publican politics, he is past president of 
the Carroll chamber of commerce; past 
commander of Maurice Dunn post No. 7, 
American Legion; trustee Carroll Metho- 
dist church; charter member of Elks 
club No. 1637; member Signet lodge No. 
264 A.F.&A.M., Sa-Ga-Zig shrine at Des 
Moines and other Masonic orders; mem- 
ber Sigma Delta Chi, professional jour- 
nalism fraternity; a director of the Iowa 
Daily Press association; president, Iowa 
Good Roads association, Inc.; past presi- 
dent of the Iowa-Nebraska Press associa- 
tion and was a member of the Post War 
Rehabilitation commission. 


Wilson was married to Constance V. 
Guernsey May 28, 1933, at Shenandoah. 
They have two children, Ann Ellen, 10, 
and James Bryan, seven. 
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Retiring President Reports 


Our Year Has Been a Good One 


By Paul C. Smith 


It is a real pleasure for me, as presi- 
dent of the Iowa Press association, to be 
able to report that our association year, 
which is now drawing to a close, has 
been a very good one tor the newspapers 
of Towa. 

The association has made progress 
along many lines, and every paper in the 
state will substantially benetit from the 
program which has been carried on. 

You have heard the legislative report 
of our managing director, Don Reid. 
You have been told that several of the 
proposals which the association has spon- 
sored before the general assembly have 
been favorably considered there — they 
have passed both houses of the legis- 
lature — and in some cases have already 
been signed by Governor Beardsley. 

These legislative proposals, one of the 
major items of the Iowa Press associa- 
tion’s program, were approved because 
the men who make up the Iowa general 
assembly — intelligent, honorable and 
fair — recognized that we were propos- 
ing sound measures, measures which 
they could and did support by over- 
whelming margins. 

You folks who operate the community 
newspapers of Iowa are entitled to the 
major part of the credit for the success 
of our legislative program. You took the 
time to explain to your representatives 
and senators the program we were spon- 
soring — and with a sound program that 
is the main job. 

PRAISE FOR Rep, LEGISLATORS 

There is just one more thing that 
should be said about our legislative pro- 
gram. That is to give full credit to our 
“point of sale” work. Our publisher- 
legislators and Don Reid, who were con- 
stantly in the field, working in the inter- 
ests of members of the association, were 
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terrifically effective. Without Don’s bril- 
liant generalship, and without the con- 
stant support and high standing of the 
members of our profession who are in 
the legislature, we would have failed in 
our objectives. And in saying that I do 
not detract in the least from the highly 
important and_ basically indispensable 
work done by our many non-journalistic 
friends in the houses of the general as- 
sembly. To all of them we are deeply 
indebted and sincerely grateful. 

Many publishers have told me _ that 
our district meetings this year were ex- 
ceptionally good. With that I agree. The 
reason that they were good is that Iowa 
Press association directors over the state 
did an outstanding job in lining up talent 
and organizing for the meetings. Four 
formal district meetings were held the 
past year. They were at Ottumwa, Guth- 
rie Center, Waverly and Emmetsburg. 
Attendance at every one of these meet- 
ings was high — greater than had been 
expected — interest in the programs was 
keen, and they provided an excellent 
means of carrying on the educational 
work of the Iowa Press association. 
VALUABLE MEETINGS 

There were several other meetings too 
which deserve more than passing men- 
tion. The short course at Iowa City was 
fine — a meeting that was filled with 
“meat” for those who attended and 
participated in the sessions. 

The fish fry at Lansing was strictly a 
social gathering, but it offered a won- 
derful opportunity for many of us to 
learn about some of the marvelous beau- 
ties of Iowa — to relax along one of the 
great rivers of the world. 

We must also mention the summer 
meeting of the Hawkeye Press club at 
Clear Lake. An afternoon of golf and a 
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fine dinner brought together a dandy 
bunch of north Iowa publishers. We were 
honored at that meeting in having with 
us our lieutenant governor, Bill Nicholas, 
and his charming wife. 

The mechanical short course at the 
state university, meetings of Iowa Press 
women, of the columnists, of press 
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photographers, all have filled definitely 
valuable spots in our year’s program. 
We trust that all of these activities can 
be continued and expanded so that more 
and more Iowa publishers and Iowa 
newspapers will be benefited. 
Tue University’s 

I believe it would be only fair to 
comment at this time that most of us 
are highly pleased at the expanded pro- 
gram in the various phases of commun- 
ity journalism which is developing at the 
state university. Our journalism people 
at both the university and Towa State 
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college have been doing an outstanding 
job in past years — but the university’s 
venture into the training of mechanical 
help is a recognition of the important 
place that community journalism holds 
in the state. It is a development which is 
highly pleasing to many of us who are 
interested in the whole field of non- 
metropolitan newspapering rather than 
in a limited journalistic specialty. 

Not strictly IPA meetings, but con- 
tributing greatly to the welfare of our 
profession were the Interstate meeting at 
Sioux City and the Iowa-Nebraska meet- 
ing which was held last fall at Omaha. 

All in all I believe that it can be said 
that our program of meetings was ade- 
quate, that the meetings were well at- 
tended and that everyone who attended 
any of them got very substantial return 
for the time and effort invested. 
WEEKLY BULLETIN VALUABLE 

The central office has again con- 
tinued ‘to put out an intensely valuable 
weekly bulletin. I need not go into any 
detail regarding this function of our as- 
sociation, except that I would like to say 
that if you got nothing else for your 
membership dues than this bulletin, your 
membership would still be worth more 
than it cost. 

Of equal importance — though not so 
universally used — is our Des Moines of- 
fice. This office is staffed with efficient 
and effective folks. They are ready and 
anxious to serve you in almost any line. 
You should consider this as your personal 
Des Moines office; you should call on it 
for help whenever you have need for a 
contact in the city. It is possible that 
these folks at the central office couldn't 
deliver on your problem, but we have 
so far failed to find any situation where 
they have been unable to do the hard 
job, easily. 

Members of the board of directors 
have this year started on a systematic 
program of calling on and contacting 
every paper in Iowa. This will make it 
possible for the most remote paper — the 
busiest publisher — to gain something 
from the association’s program. More 
important, it will make it possible for 
the association to tap additional strata 
of newspapers; it will pour more good 
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red blood into the veins and arteries of 
our association. 


ADVERTISING SOLD AND SERVICED 


Through our affiliate, Iowa Press Ad- 
vertising service, we have handled sev- 
eral hundred thousand dollars worth of 
advertising for Iowa newspapers. The 
association is doing both a selling and a 
servicing job. It has become one of the 
more important phases of newspaper 
association work in our state. Through 
this organization we tie in directly with 
Newspaper Advertising service and are 
thus able to benefit from their work and 
from the promotional activities of Weekly 
Newspaper bureau. 

There is a tremendous job facing the 
community newspaper people of Iowa. 
We who are publishing newspapers in 
the smaller towns and cities are dealing 
with the people who are pretty largely 
going to determine the future of our 
system of government, of economics and 
of daily living. 

People of the communities which we 
represent still are sold on the American 
system. They still believe that a man 
can and should be able to advance 
through his- own efforts just as high as 
his abilities and his personal drive will 
take him. Our people still believe that 
the private “initiative system is the best 
the world has ever found to lift the living 
standards of the whole population of a 
country. It is going to be up to the 
people of these communities of ours to 
maintain and advance these ideas — and 
if our people don’t do it, it won't be 
done. 


Our SMALL Towns 

It is only in the small towns and cities 
that any number of people are being 
trained in the practical principles of 
government. It is only in the non-metro- 
politan communities that young people in 
any considerable number can learn and 
practice honest politics. And it is only 
through training in politics and govern- 
ment that we can assure the leadership 
to make our system work. 

We were highly pleased recently to 
have Dr. Stevens, president of Grinnell 
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college, announce the establishment of a 
series of scholarships limited to youth 
from the smaller communities. He made 
some points in his announcement that 
every one of us should take home and 
think about. He said in part: 

“Tm personally very much convinced 
that we've got to rediscover the small 
towns in America if we are going to re- 
vitalize the forces that shape this nation’s 
destiny in the form of greatness.” 

Further he said: 

“Children brought up in cities . . . 
have difficulty in developing strong feel- 
ings of self-sufficiency. . . . A city child 
does not have the same opportunity as 
a small town youth in developing quali- 
ties of responsibility and discipline which 
make for character. A small town is rich 
enough in social and intellectual experi- 
ences to offer a young person satisfaction 
and yet it is small enough to be compre- 
hended as a unit.” 


THE Basis oF DEMOCRACY 


The Bulletin of Educational Philan- 
thropy puts it this way: 


“Smallness produces leadership. Seg- 
regate 10,000 and one leader may emerge. 
Segregate 10 groups of 1,000 each and 
ten leaders may emerge.” 


Non-metropolitan America is, and al- 
ways has been, the basis of our democ- 
racy. I'm glad to say that with the ex- 
ception possibly of a dozen communities 
Iowa is strictly “small town.” 


There, ladies and gentlemen of the 
Iowa Press association, is our job! We 
have got to build the kind of communi- 
ties in which the future leaders of Amer- 
ica can be trained. We have the means 
at our command to do the job. The com- 
munity press was never as virile as it is 
today. Asa whole we have never had 
as highly competent and intelligent pub- 
lishers as we have today. We have the 
biggest job ahead of us that any genera- 
tion of newspaper people ever faced. Let 
us recognize the challenge which faces us 
— let us go home and do something 
about it! 
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Newspaper Contest 
Winners Announced 


Awards in the Iowa Press association 
newspaper contests were announced dur- 
ing the 1951 convention in Des Moines 
in April, as follows: 

GENERAL EXCELLENCE 
(Plaque Awarded by Iowa Press 
Association ) 

Weekly Division: Class I. 1) Storm 
Lake Pilot-Tribune; 2) Harlan Tribune; 
3) Red Oak Express and Anamosa Jour- 
nal (tie). Honorable mention: Grinnell 
Herald-Register, Independence Bulletin- 
Journal. 

Class II. 1) Pella Chronicle; 2) Spencer 
Times; 3) Maquoketa Jackson Sentinel. 

Class HII. 1) Ida Grove Pioneer Rec- 
ord; 2) Montezuma Republican; 3) West 
Union Fayette County Union. Honorable 
mention: Hartley Sentinel, Corning Free 
Press, Hawarden Independent. 

Class IV. 1) Oakland Acorn; 2) Mal- 
vern Leader: 3) Odebolt Chronicle. Hon- 
orable mention: Laurens Sun, Keosauqua 
Register. 

Class V. 1) Bayard News; 2) Schles- 
wig Leader; 3) Prairie City News. Hon- 
orable mention: Center Point Independ- 
ent, Everly News. 

Daily Division: Class I. 1) Marshall- 
town Times-Republican. 

Class If. 1) Centerville Daily Iowe- 
gian; 2) Webster City Freeman-Journal. 


Brest ADVERTISING IDEA 
(Plaque Awarded by Publishers 
Idea Exchange ) 

1) Audubon Advocate-Republican; 
2) Rockwell City Advocate; 3) Oakland 
Acorn. Honorable mention: Albia Union- 
Republican, Spencer Times, Estherville 
Daily News. 

SERVICE TO AGRICULTURE 
(Trophy Awarded by Sigma 
Delta Chi, ISC) 

1) Independence Bulletin-Journal; 2) 
Albia Monroe County News; 3) Rock- 
well City Advocate. Honorable mention: 
Chariton Herald-Patriot, Garner Leader, 
Albia Union-Republican, Pella Chronicle. 

CoMMUNITY SERVICE 
(Trophy Awarded by Sigma 
Delta Chi, ISC) 

1) Anthon Herald; 2) Spencer Times; 
3) Webster City Freeman-Journal. Hon- 
orable mention: Bayard News, Malvern 
Leader, Independence Bulletin-Journal. 

SERVICE TO CONSERVATION 
(Plaque Awarded by Iowa State 
Conservation Commission ) 

Daily Division: Won by Estherville 
Daily News. 

Weekly Division: Class I, won by 
Spencer Times. Class II, Oakland Acorn. 
Master COLUMNIST AWARD 
(Sponsored by Sigma Delta Chi, SUI) 

Awards made to Carl L. Hogendorn, 
North English Record; Esther Grace 
Sigsbee, Algona Upper Des Moines; A. 
H. Sanders, Manning Monitor. (Note, 
above winners are not ranked first, sec- 
ond or third. Equal awards to all.) 


COLUMN RULE WITHOUT MONEY! 
TRADE IN ALL YOUR OLD METAL FOR BRAND NEW 


6-PT. NO WORK-UP, HAND FINISHED HAIRLINE COLUMN RULE 
OR 2-PT. HAIRLINE — CAST FROM NEW LINOTYPE METAL 


LEADS 


One Lb. New Rule for 4 Lbs. of Old Electros, Stereos, Zincs, Copper, Brass. 
SLUGS AMD 3 PICA FURNITURE 3 LBS. OF SCRAP 
Immediate CASH Paid for Scrap Sent in Over Amount Needed to Fill Order 


SHIP BY TRUCK OR RAIL, NOT EXPRESS, AS SCRAP 4th CLASS — 
COLLECT — WE PAY SHIPPING CHARGES — BOTH WAYS 


LEADS -:- SLUGS_~ -:- 


RULES 


GOLDEN RULE SUPPLY HOUSE 


2028 UPTON AVE. NO. — ALdrich 2769 — MINNEAPOLIS 11, MINN. 


FURNITURE .:- TYPE 


JUNE, 1951 


23 


— 
4 
ig 


EprroriAL PAGE EXCELLENCE 
(Awards by Sigma Delta Chi, SUI) 
Awards made to Anamosa Journal; 

Maquoketa Jackson Sentinel; Albia Mon- 
roe County News. (Note, above winners 
are not ranked first, second or third. 
Equal awards to all.) 
Best Use oF ILLUSTRATIVE MATERIAL 
(Awards by School of Journalism, SUT) 
1) Greenfield Free Press; 2) Pella 
Chronicle; 3) Albia Union-Republican. 
Honorable mention: Montezuma Repub- 
lican. 

EXCELLENCE IN TYPOGRAPHY 

(Awards by School of Journalism, SUT) 

1) West Union Fayette County Union; 
2) Algona Upper Des Moines; 3) Oak- 
land Acorn. Honorable mention: Pella 
Chronicle, Anamosa Journal, Red Oak 
Express. 

TYPOGRAPHICAL [IMPROVEMENT 

(Awards by School of Journalism, SUT) 

Bedford Times-Press, head dress; Rock- 
well Tribune, head dress, advertising 
typography and presswork; Norway Ben- 
ton County Star, general make-up; Har- 
lan Tribune, advertising typography; 


Bagley Gazette, body type; Clayton 
County Press-Journal, general make-up; 
Ocheyedan Press, head dress; West Union 
Fayette County Union, head dress, ad- 
vertising typography, press work and 
general make-up; Spencer Times, head 
dress and general make-up. 

COVERAGE OF WoMEN’s NEws 
(Award by Theta Sigma Phi, SUI) 
1) Maquoketa Community Press; 2) 

Chariton Herald-Patriot; 3) Tipton Con- 
servative. Honorable mention: Algona 
Upper Des Moines, Audubon Advocate- 
Republican, Harlan Tribune, Bloomfield 
Republican, Anamosa Journal, Harlan 
News-Advertiser, Oakland Acorn, Spen- 
cer Times. 


PRINTERS TO THE TRADE 


If you are rushed with work, 
we can help you. 
ESTIMATES FURNISHED 
Letterpress - Offset - Cerlox Plastic Binding 


Graphic Publishing Co., Inc. 
LAKE MILLS, IOWA 


IT TAKES MANY THINGS to bring you good telephone 
service. It takes telephones, switchboards, build- 
ings and almost endless miles of wires 
and cables, for instance. These have 
been added in greater quantities 

in Iowa during the past 10 years 

than ever before - at constantly 
rising prices - and total $45,000,000. 
Added to this are the men and women 
who install and put life into them - 
a payroll that already has increased 
200 per cent to $17,800,000. Rising 
costs are adding greatly to the 
job of keeping pace with Iowa's growing 
needs for telephone service. 


NORTHWESTERN BELL TELEPHONE COMPANY 


Your 
telephone 
is worth more 
than it 
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Press Women Pick 
Year’s Best Work 


Judges chose the best from nearly 200 
entries, and awards were given out at 
the annual spring banquet of Iowa Press 
Women, Inc., April 28 in Ames. 

Winning entries in each class will be 
sent on to the National Federation of 
Press Women to compete with entries 
from other states in a national contest. 

Judges for the contest were: Allan 
Hoschar, city editor, Des Moines Regis- 
ter; Duane Dewel, editor, Algona Kos- 
suth County Advance, and Robert M. 
Bliss, head, department of journalism, 
Drake university. Names of the winners, 
as announced by state contest chairman 
Ruth Hackett Webber of Des Moines, 
are: 

News story in daily. 1) Betty Jane Nel- 
son and Jeannette B. Stein (tie), Ot- 
tumwa Daily Courier; 2) Helen Jack- 
son, Fairfield Daily Ledger; 3) Mrs. 
Irene Hood, Creston News Advertiser. 

News story in weekly. 1) Jean Strong, 
Center Point Independent; 2) Mary 
Frances Halbasch, Williamsburg Jour- 
nal-Tribune; 3) V Wikna M. Collins, Dal- 
las Center Times. 

Editorial in daily. 1) Helen Jackson, 
Fairfield Daily Ledger. 

Editorial in weekly. 1) Violet Lund- 
quist, Anthon Herald; 2) Jessie Osness 
Heins, Redfield Review. 

Feature in daily. 1) Editha K. Web- 
ster, Sioux City Journal-Tribune; 2) Betty 
Jane Nelson, Ottumwa Daily Courier; 
3) Jeannette B. Stein, Ottumwa Daily 
Courier. 

Feature in weekly. 1) Mrs. Norman 
E. Christensen, Manilla Times; 2) Eve- 
lyn Brokaw, Dallas Center Times; 3) 
Vina P. Thorpe, Ankeny Times. 

Feature in magazine or trade journal. 
1) Ruth H. Wagner, Midland Schools, 
Des Moines; 2) Blanche Bailey Reed, 
Junior High Topic, Cherokee; 3) Arlene 
Raymond, Hawkeye Chiropractor, Inde- 
pendence. 

Women’s department in daily. 1) Ei- 
leen Wischmeier, Burlington Hawk-Eye 


JUNE, 1951 


Gazette; 2) Editha K. Webster, Sioux 
City Journal-Tribune; 3) Edith Mooar, 
Newton Daily News. 

Women’s department in weekly. 1) 
Marie Ross, Iowa Bystander, Des Moines; 
2) Mrs. Don E. Wamberg, Glenwood 
Tribune, and Mrs. Iva E. Roorda, Knox- 
ville Journal (tie). 

Column in daily. 
Newton Daily News; 2) Pearl Cochran, 
Mt. Pleasant News; 3) Vera Wilson 
Schultz, Newton Daily News. 

Column in weekly. 1) Florence P. 
Laffer, Correctionville News; LaVerne 
Hull, Waukon Democrat. 

Display advertising. 1) Wilma M. 
Collins, Dallas Center Times; 2) Jean 
Strong, Center Point Independent; 3) 
Bertilla A. Hogendorn, North English 
Record. 


1) Edith Mooar, 


NEWSPAPERS FOR SALE 
Specializing in scund Iowa, 
Nebraska and South Dakcta 

properties. 


HERMAN H. KOCH 


(Former Publisher) 
2610 Nebraska St., Sioux City 
Iowa 


Spec falty. 


ENVELOPES 


Are Business Builders 


BANKERS ENVELOPES 


The Justrite Bank Envelope line 
is complete for every bank need. 
Bank Kraft mailing envelopes, 
special bank envelopes are all 
available. 


Write today for prices and 
samples or send us your spé- 
cialized Bank envelope prob- 
lem for quotation. 
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Juvenile story. 1) Blanche Bailey 
Reed, Junior Life, Cherokee; 2) Irene 
Hood, Creston News Advertiser; 3) Mrs. 
Pearl Cochran, Mt. Pleasant News. 

Juvenile book. 1) Jessie Merrill Dwelle, 
Mason City, “Iowa Beautiful Land.” 

Adult book. 1) Josephine Baumgart- 
ner, “Activity Blue Book of Iowa Wo- 
men,” Des Moines. 

Publicity article. 1) Ruth H. Wagner, 
Midland Schools, Des Moines; 2) Violet 
Lundquist, Anthon Herald; 3) Wilma 
M. Collins, Dallas Center Times. 

Publication. 1) Betty Bice Narramore, 
The Greek Letter, Burlington; 2) Mary 
Frances Halbasch, Iowa County Farm- 
er, Williamsburg; 3) Ruth H. Wagner, 
ISEA Lariat, Des Moines. 

Poetry. 1) Jessie Merrill Dwelle, 
Mason City; 2) Grace Noll Smith, Des 
Moines; 3) Vera Wilson Schultz, Reas- 
nor. 


Special edition. Bertilla A. Hogendorn, 
North English Record. 

Radio program. Marie Ross, KWDM, 
West Des Moines. 

Radio newscast. Mrs. Irene Hood, 
WOW, Omaha. 

News picture. 1) Wilma M. Collins, 
Des Moines Register and Tribune; 2) 
Vera Wilson Schultz, Newton Daily 
News, and Bertilla A. Hogendorn, North 
English Record (tie). 

Feature picture. 1) Ruth H. Wagner, 
Midland Schools, Des Moines; 2) Marie 
Ross, Des Moines Iowa Bystander; 3) 
Bertilla A. Hogendorn, North English 
Record, 
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Progress Comes in Little Pieces 


In its issue of October 20, 1945, the Saturday Evening 
Post said: 


“Someday you're going to walk into your favorite food 
store and help yourself to fresh fruits and vegetables just the 
way you buy breakfast food and canned goods today.” 


The article told the story of the “Columbus Experiment,” 
originated by A & P in cooperation with Ohio State University, 
to determine the benefits of consumer-size packaging and 
constant refrigeration in the movement of fresh fruits and 
vegetables from farm to table. 


Recently the National Produce Packaging Association 
held its first annual convention at Columbus — in tribute to 
the now-famed “experiment.” Reports on the state of this new 
industry were practically unnoticed as news, but they had a 
lot of meaning. Members heard that: 


More than 1,000 individual companies are now engaged in 
the pre-packaging of fresh fruits and vegetables. 


Approximately 3 1/3 billion pounds of fresh produce were 
pre-packaged in 1950. 


Savings due to this were estimated at 167,000,000 pounds of 
food, 17,000,000 man hours of labor. 


Growing consumer acceptance of pre-packaged produce indi- 
cates the 1945 prediction is well on the way to coming true. 
Solutions of major marketing problems such as_ this 
don’t come all in one piece. They come gradually, through 
constant painstaking research of the type that has for many 
years enabled the men and women of A & P to do the nation’s 
most efficient job of food distribution. 
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